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EDITORIAL FORUM

ONE YEAR OF PUBLICATION

With this issue, Gems & Gemology
completes its flr%t yvear of publica-
tion. The work necessary in order
to publish these six issues has been
infinitely harder than the casual
reader would imagine. And our
contributors have supplied the
highest type of material, with no
reward for their efforts other than
the gratitude of the editors and of
the subscribers.

*

Gems & Gemology has been com-
mended and it has been esndemned,
In the main, we have had more com-
pliments than criticisms. And even
those who criticized have hastened,
in the same breath, to declare that
Gems & Gemology has a very real
ralue

.

Not, mind you, that we dislike or
discourage criticism. It is only by
makirg changes that we can in-
crease the value of Gems & Gem-
ology to its readers. The suggest ons
received are regarded as our book

of rules.
*

The criticism that we have re-
ceived more than any other is that
the matevial heretofore included in
Gems & Gemoloyy has been some-
what too technical for the average
reader. It 1is our intention—evi-

denced even in this issue—to alter
our policy and choose articles of
more general interest to the jewelry
trade.
¢

We are making every effort to se-
cure more diversified and more gen-
erally interesting material. In
addition to the regular features of
Gems & Gemology, which will be
continued along thelr present lines,
several interesting mew series will
bz inaugurated. One of these is a
group of articles on the precious
metals and their use in jewelry.
Another series consists of a number
of surveys of the gem and jewelry
trade in distant parts of the world.
This latter material is being pre-
par(m by gemological students and
will therefore deal especially with
the gem marvkets in foreign loecali-
ties.

L 2

But our primary intention is to
deal more intensively with the gem
trade in America. It will be our
purpese to issue a service practical
to the needs of the gem dealer in
this country. To this end we will
publish as muech matevial as pos-
sible suggesting means of increas-
ing sales of diamonds, colored stonrs,
and fine jewelry. We shall solicit
articles explaining the sales methods
used by jewelers who are success-
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fully applying gemology in their
businesses.
+*

We shall also publish material ex-
plaining proven methods of display-
ing gems to their best advantage.
For this purpose, we shall report
on ecffective displays used by jew-
eler-gemologists, whenever possible
using actual photographs for illus-

tration.
¢

The technical material which has
heretofore featured in Gems &
Gemology will not be eliminated in
order to achieve these ends. The
reader who is an advanced student
of gemology will continue to find
in these pages reports of the latest
advances of his fast-developing sci-
ence. There will be further articles
explaining the building and use of
a gemological laboratory. Material
concerning diamonds will continue
to appear.

.

And, as we have always done,
we shall continue to follow the sug-
gestions of our readers. We earn-
estly solicit criticism. It Gems &
Gemology is to be of great value to
its readers, it can do so only through
supplying them with the material
which they wish most to read. There-
fore we ask that anyone who has a
suggestion for the improvement of
this publication send it to us with-

out hesitation.
&

Gemology Goes Over
Encouraging reports have been re-
ceived from Robert M. Shipley,
president of the G.ILA., who is mak-
ing an organization tour through
the East on behalf of both the
Gemological Institute and of the
American Gem Society. Gemology is
becoming known to the majority of
the jewelers in that section of the
country, Mr. Shipley reports. And
those jewelers who have already

studied the courses of either the In-
stitute or of the Society are extremely
enthusiastic about the benefits deriv-
ing from an increased knowledge of
their business.

LJ

Strangely enough, the group of
jewelers who show the greatest en-
thusiasm about gemology are not
in the East, but in the Middle West.
Mr. Shipley stopped off at Milwau-
kee.  This ecity was, before Mr.
Shipley’s most recent visit, already
more thickly populated with gemo-
logical students than almost any
other in the country. Mr. Shipley’s
meetings there weve enthusiastically
attended, not only by Milwaukee
jewelers, but also by dealers for
neighboring communities. Many new
students have been enrvolled in both
the G.ILA. and the A.G.S. courses
directly ax a result of the Milwaukec
meetings.,

.

Nor is Wisconsin the only state
which has responded hearvtily to Mr.
Shipley's spreading of the gemo-
logical gospel. Everyvwhere he has
lectured, the G.I.A. president has
found a sincere and growing interest
in the science of gem-stones.

®

Another Display Service

Following our policy of furnishing
service to the retail jeweler, we in-
close with this issue a Christmas
window display card. The card is
worded to attract passers-by away
from lower-priced stores and into the
establishments of jewelers.

We suggest that vou frame the
card appropriately and display it in
a prominent place in your show win-
dow. Tt is patterned after displays
tried and proved effective by the
Gemological Institute of America,
and we feel sure that you will be
pleased with the results it produces.



GEMS & GEMOLOGY

The Headquarters of the Gemological Institute of America

PHOTOGRAPH BY HERBERT LYMAN EMERSON, JR.

The Executive Office and Lecture Room of the Gemological Institute
in Los Angeles

CAN YOU ANSWER THESE QUESTIONS?
Of what gem species is Emerald a variety?
Has Emerald ever been produced synthetically?
What is Morralla?

Are there sources of Emerald in South America
other than those of Colombia?

In what country are the majority of first-grade
Emeralds sold?

Answers will be found in Emerald Mining
in Colombia, beginning on page opposite.



